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Overview 

• What matters to parents: 

the first 5 years   

• Help seeking behaviours 

• What helps with parent 

engagement? 

• Opportunities for 

engaging around 

children’s early learning 

• What this means for your 

practice 

 



Australian families 

Parents no longer ‘going online’ but ‘living online’ 

 

• 305,000 births/year 

• 18,500 Aboriginal and Torres 

Strait Islander births 

• Children 0-14 years = 19% 

of population  

• 16% families - single parent 
families  



What matters to parents: the first 5 years 



What our data tells us 



When? Information-seeking experiences 

Information seeking experience pre-birth and early parenting 

Raising Children Network Research, 2011 



When? Information-seeking experiences 

Information seeking experience pre-birth and early parenting 

Raising Children Network Research, 2011 



When? Information-seeking patterns 

Information seeking peaks at certain 

points in the parenting journey. 

• Pregnancy, particularly first 

pregnancies 

• Newborns and babies 

• Transition phases  



What? Parent information needs 

• To solve a specific issue or 

concern they have 

• To get practical tips and ideas 

• To get reassurance that they are 

doing OK as parents and their 

children are doing OK 

• To feel more confident, not alone 



Help seeking behaviours 



How? Online seeking and information behaviours 

• People are usually more task focused 

when consuming information online 

• People are often more time-pressured 

when searching online 

• People are more likely to be multi-

tasking 

• People are less likely to be loyal to only 

one brand 



• Read less 

• Scan more 

• Jump between pages within websites 

• Jump between websites 

• Have multiple tabs open  

(Norman Nielson Group) 

How? Online seeking and information behaviours 



Where? Sources of parenting 

information 

Parenting Today in Victoria, 2016 



Where? Referrals to a digital resource  

Parenting Today in Victoria, 2016 
Population weighted data 



What does this mean for me? 



What does this mean for me? 

Presenting information for parents: 

• Easy to find, understand and use.  

• Reliable. 

• Online context is different. 

• Anywhere, any time. 

• Tune in to parents’ contexts. 

• Staying contemporary. 
 



Because sustained social change 

requires Culture Change 

Why Framing? 



Recent framing research 

• Building on five years of child development 

research. 

• Partnership between the Parenting Research 

Centre and the FrameWorks Institute.  

• Helped identify some models of parenting. 

https://www.frameworksinstitute.org/


Cultural Models of... 

Parenting 

Individualism 

Choice  and Decisions  
Information is Everything 
Good Parenting= Caring  
Good Parenting=Natural 
One-Way Parenting   
Infinite and Absolute Variation  

Collectivism 

Importance of Integration 
and Appropriateness   

Context 

What Surrounds Us, Shapes Us 
Protection Wall (context as potential 
danger) 
Experience Filter (context as mixed-bag) 

Government  
Government as outside director (–) 
Government as partner/resource 
(+) 
Government as incapable (--) Gender 

Men=Important 
Women=Responsible (bad 
parenting/challenges) 

Determinism 

Parenting Determines Parenting 
Natural State = Trouble 
Threat of Modernity  
Communities in decline  
Technology out of control 
Too much coddling 
Too many rules and laws 
Too much science 



Recent framing parenting research 

• 7600 Australians. 

• Efforts to communicate about 

effective parentin. 

counterproductive.  

• Most people seeing parenting as an 

innate and individual pursuit. 

• Not as the responsibility of society 

more broadly. 







Effective Parenting 

FROM TO 

Child Development 





What helps with parent engagement? 

 



It’s hard for parents to seek help 

• Child related problems can cause high anxiety 

• Parents expect to be blamed 

• Many don’t seek help 

• Often wait a long time 

• Feel frustrated (sometimes victimized) 

• Feel demoralised 

 



Why parents mightn’t seek help 

They might … 
 

• feel their parenting is being judged 

• feel like they are the only ones in this 
situation 

• feel embarrassed that they don’t 
know all the answers 

• have other things that get in the way. 



Poll: How old are your children? 

The importance 
of context 



The child and their context 

Child 

Family 

Community 

Services 



Factors impacting parent 

engagement 

Context 

Service 

Family 

Child 

Cultural influences 

Local environment 
Contextual barriers 

Centre environment 

EC worker skills 

Support provided 

Individual characteristics 

Logistic barriers 

Family barriers 



Different things impact at different times 

Family 

Child 

Families apply strategies to 
support their child’s early 
education 

Family 



Family 

Child 

Families continue to engage 
with services and supports  

Families apply strategies to 
support their child’s early 
education 

Service 

Different things impact at different times 



Child 

Families access resources & 
support about the child’s early 
education 

Families continue to engage 
with services and supports  

Families apply strategies to 
support their child’s early 
education 

Context 

Different things impact at different times 



Context 

Service 

Family 

Child 

Families access resources & 
support about the child’s early 
education 

Families continue to engage 
with services and supports  

Families apply strategies to 
support their child’s early 
education Child 

Different things impact at different times 



 Plain language 

information  
 

01 

Multiple formats 

for information 
 

02 

Accessible - when and 

where the parents need it. 
 

03 

‘open door’  
approach 

04 

‘Ask’ rather than ‘tell’  

what parents need 
 

05 

Follow through - check in 

on how they’re going 
 

06 

Opportunities for engaging around children’s 

early learning 
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information  
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‘Ask’ rather than ‘tell’  

what parents need 
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Follow through - check in 

on how they’re going 
 

06 

Opportunities for engaging around children’s 

early learning 

Clear emphasis on 

the benefits for their 

child’s development 
 



How ECEC settings can support 

parenting 

• Non-stigmatizing source of support 

• Incidental teaching (modeling) 

• First port of call (advice) 

• Personal support (encouragement) 

• Social support (opportunity to 
connect) 

• Information support (evidence 
informed information) 



Welcoming 
environment 

Showing interest in the 
parent as a person 

Seeing parents 
as partners 

Seeking agreement 
before offering info 

Communicating 
positives about the 
child 
  

Supportive environment 



What this means for your practice? 



• Resourcing 
parents Proactive 

• Responding 
with 
information 

Reactive 

Information strategy 



Responding to help seeking 

• Listen (really try to understand) 

• Clarify (seek an example) 

• Validate 

• Share information (observations) 

• Clarify the parent's goals 

• Be slow to give advice (get permission first) 

• Share information 

• Prompt further help seeking 

• Follow-up 



A free resource for your toolkit 

60% traffic via mobile 

200,000 Followers 



The resource 



Knowledge translation and quality 

assurance 

DEVELOPMENT 

Scope the topic with experts 
and sector professionals  

Approval to go ahead 

PRODUCTION 

Select Subject Matter Expert 
& incorporate evidence 

Internal review 

WEB 
OPTIMISATION 

Quality Assurance review by 
independent experts 

Scientific Advisory Board 
review 

UPLOAD 

Web Editor & Managing 
Editor final check 

Executive Director sign off 

PUBLISH 
ONLINE 

Promote new content to 
parents and professionals 

 
 



Different families, different needs 



Different families, different needs 



New platforms - webinars 
 

 
 

 

 

 

 

 

 
 

 
 

 

 

 

 



Partnering to enable others initiatives 



What do parents take away? 

Raising Children Network 

survey with 1018 

respondents, 2017 



 

 

 

 

 

 

 

 

Jump aboard 


